Raintree Moves to BASF

Glasurit 90 Line Waterborne

Andy Val, owner of Raintree Auto Body
in Scottsdale, is excited to announce the
installation of BASF's Glasurit 90 Line
waterborne paint in their shop. With more
than 30 years experience owning an
independent collision facility in Arizona,
Andy has established a reputation
for excellent repair quality and value to
the customer.

“We have always prided ourselves
on keeping our shop on the cutting
edge of technology. We were the first
to own Celette benches in Arizona.
Now, we are the first to use Glasurit
90 Line. Coverage and color match
are unbelievable,” said Paul Val,
general manager.

“Using waterborne is something
that we didnt have to do; it was
something that we wanted to do. In
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the next few years everyone will be
using waterborne, so why wait?,” said
Tom Val.

This industry has many non-
negotiable standards for collision
repair, and Raintree Auto Body prides
itself on meeting these standards and
exceeding customer expectations.
Raintree’s repair facility is fully
equipped with four Celette dedicated
fixture benches, Pro Spot welders,
heated downdraft paint booths, and

electronic measuring systems. As a
result, the highly skilled technicians at
Raintree Auto Body have everything
they need to restore vehicles back to
manufacturers’ standards. You can see
why Raintree offers a Lifetime Warranty
for their paint and structural repairs.

Raintree is located in the Scottsdale

(Continued on page 3)
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Riverview Toyota-Nissan
Collision Center Converts to
BASF Onyx Waterborne

Chalk up another first for BASF
and Leading Edge: When the Riverview
Toyota-Nissan Collision Center in
Mesa changed to the BASF R-M
Onyx waterborne system in August of
2008, it became the first body shop in
Arizona to start spraying this BASF
waterborne product.

The conversion to a waterborne
system was actually part of a comprehen-
sive approach to conservation on the part
of Riverview.“The environmental impact
of a body shop can be significant, so the
more we can reduce our impact, the bet-
ter, said Patrick Sullivan, collision center
manager.“ We were already recycling our
plastic bumpers, sheet metal, headlamps,
and even cardboard packaging, so now
using waterborne is a natural match with
the way we do business.”

The transition to R-M waterborne
paints couldnt have been easier for
Riverview. “We had a technical rep from
BASFandateamfrom Leading Edge come
out and spend time with our paint shop
crew, and they went over everything,” said
Sullivan.“Everyone was outstanding,”

Italso helped that Riverview had been
a longtime R-M solvent-borne customer
because there is virtually no difference in
the spraying technique between the R-M
systems, which means that the shop's
painters were able to quickly adapt to
using Onyx HD.

“It’s been great having the ‘bragging
rights’ that come with being the first

(Continued on page 5)




Leading Edge / A-1 Automotive

Cin Evolution ofy Cliange
—

he only consistent principle in our industry is change. As the collision industry continues to evolve, we must evolve too.
Leading Edge Auto Refinishes and A-1 Automotive Refinish Supply understand the issues and obstacles facing the collision
industry, and we recognize that emerging trends present new and exciting opportunities. Throughout the country, entire
industries are experiencing devastating paradigm shifts as old business models become obsolete and huge corporations are being
forced to change their strategies or fade into oblivion.

Leading Edge Auto Refinishes ¢ 1444 West 10th Place ® Tempe, AZ 85281

ransition is difficult but the choices are clear. Companies that face reality and react will survive and emerge stronger, more

flexible, and better prepared to succeed. While new innovations and technologies are destroying huge multi-national
corporations, they are, at the same time, birthing new variations of business opportunities. Leading Edge and A-1 choose to
adapt and embrace change by reshaping and redefining the vendor-shop relationship, together leveraging technology, intellectual
assets, geographical location, and purchasing consolidation to create strong national and state alliances across the broad spectrum
of the collision industry.

At Leading Edge and A-1, customers work with a team: an account manager, a technician, a business consultant, and a marketing
manager. Improving productivity is the goal. Delivery drivers, not the shop’s painters, re-stock paint department inventory. We
stress marketing and training initiatives for our customers. Our shops need marketing help, and we work with them to develop
and maintain websites, as well as create professional e-mails, direct mail, and brochures. As professionalism in the collision
industry increases, our marketing department plays a more critical role than ever. If we don’t help our customers be more
profitable, productive, market their business, and get them more work, then we can’t be a profitable, growing company. It is a
very simple formula for success.

Leading Edge and A-1 have taken a leadership role in bridging the gap between professional and quality driven collision shops
and insurance companies who have mutual goals and objectives. By leveraging our extensive business relationship in legal,
banking, real estate, construction, financial planning, insurance, equipment, technology and marketing, Leading Edge/A-1
customers are integrated into a unique community of business professionals who provide information and advice on a variety of
business subjects. Through our affiliated companies, business seminars and one-on-one meetings, Leading Edge/A-1 customers
rank among the most professional and best-equipped collision shops in Arizona. We believe that our customers will not only
survive, but will prosper as the collision business environment continues to change.
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(Raintree continued)

Airpark. The entire front office was
recently remodeled, and a modern
customer waiting room was added with
such amenities as a high-definition TV.
The shop area received a new Garmat
downdraft booth, coupled with new prep
stations, in order to improve productivity.

As is evident in Andy Vals
leadership role in the collision industry,
one of the most important things he
has learned is the necessity to align
himself with partners who have his best
interest in mind. He teamed up with
Leading Edge Automotive Refinishes,
Inc., BASF’s distributor, in 1994,

Leading Edge is known for their
proactive approach to business. The
Leading Edge staff is motivated to
exceed customers’ expectations and
keep them better prepared for industry
changes. Efficiency, productivity and
industry knowledge are Leading Edge
hallmarks, and their customers reap
huge benéefits.

‘Leading Edge is my business
partner,” said Paul Val. “They are
always after us to keep our paint and
material costs down. You won'’t find that
anywhere else. | can call on Leading
Edge whenever | need something,
and they will be there for me. You don't
find these partnerships very often
in business. Every vendor wants to
do business with us, but how many
provide the staff to keep our material
costs down?”

-CAR.

GOLD
CLASS

PROFESSIONALS™
EXCELLENCE THROUGH TRAINING™

Goodwrench CARSTAR Goes Green

Goodwrench CARSTAR, located in
Peoria, AZ, has made the conversion
to BASFs ONYX HD waterborne
paint. According to Keith Brening,
shop manager, “I've been keeping
up with the technology and reading
articles by shops that are having great
success using waterborne paint. We are
environmentally friendly and thought
now is the time to make the change.
We are very happy with the results.
Color math is excellent and coverage
is great.”

The Goodwrench CARSTAR
facility, opened in March 2003, is
one of tﬁe most impressive shops
in Arizona. At 27,000 square feet,
capacity is not an issue. The shop is
equipped with two Global downdlzaft
paint booths, prep stations, two
Pro Spot welders, frame racks, and
electronic measuring. The front office
waiting room is large and consumer
friendly, with a television and offices
for insurance adjusters to use while at

the facility.

The shop is owned by Dana and
Steve Moore, who own Liberty Buick,
Peoria Pontiac GMC, and Peoria Kia
in the west Valley. The dealerships all
maintain some of the highest customer
satisfaction ratings in the Valley.

“The three dealerships provide us
with a great source of shop referrals.
Combined with our insurance
relationships, the shop is having great
success  considering the economic
downturn. All in all, we are in
excellent shape. We are taking this
time to streamline operations and

focus on customer satisfaction. The
downturn won't last forever, and we
are positioned to grow as the economy
improves,” said Keith.

“Goodwrench CARSTAR has been
a great match for us and BASE said
Steve Balsley, Leading Edge account
manager. “They are a great company
to work with, and Keith is a down-to-
earth guy who gets the job done every
day. "l%wy have always been receptive
to our ideas and more than willing
to consider different options that are
gresented. Going to v&’r’aterborne has

een an easy transition.

Kachina

Automotive Equipment, Inc.

480-894-9661

BUY
SELL
RENT

* FRAME RACKS

* CELETTE BENCHES
e WHEEL BALANCERS
* TIRE CHANGERS

www.kachinaauto.com
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Losing Time & Money Matching Colors?

Independent studies have shown
that making an accurate color match
takes an average of 30-40 minutes.
That’s a lot of wasted time spent
weighing, spraying and tinting,
and, even then, you may not get the
results you want.

today’s auto makers. Then they
leveraged this knowledge to create
over 10,000 COLOR-MAX3 paint
chips that can be used for top-notch
color matches.

What makes COLOR-MAX3
so effective? In mid-1998
BASF Automotive Refinish
introduced its new internal
worldwide database called
ARCtIC, an acronym for
“Automotive Refinish Color
Information Computer.” For
the first time in the refinish
industry ~ history,  color
formulas are consolidated
into one easily accessed
database for use in BASF’s
SmartTrak™  computerized
color management system.

Developing and imple-
menting ARGtIC was a major
undertaking in terms of
investment and resources,

The true cost of a paint
system isn’t just about paint; it has
toinclude the time invested matching
colors and other variables such
as coverage.

Third-party studies have shown
that using the BASF COLOR-MAX
system drastically reduces color
match time, producing highly
accurate color matches in an average
of just nine minutes, a potential
savings of 30 minutes per job. At
$48 per flag hour, that’s a savings of
$24 per job. At five jobs a day, it adds
up fast to a savings of $120 daily and
$2,520 per month, based on a 21-
day workday month.

Now BASF has taken the
COLOR-MAX a step further by
introducing COLOR-MAX3. BASF
scientists  used  sophisticated,
cutting-edge technologies to analyze
the latest colors and variants from

taking more than 19 years and
an investment of millions of
dollars. Moreover, it was crucial that
the business operations of BASF and
its customers would not be hindered
in any way during the development
stages of ARCtIC, and that the final
results would represent a major
improvement for BASF locations and
their customers around the globe.

At $48 per flag hour, that’s a
savings of $24 per job. At five jobs
aday, itadds up fastto a savings of
$120 daily and $2,520 per month,
based on a 21-day workday month.

According to senior managers
at BASF, the ARCtIC project and
its implementation has been a
resounding success. Reports from
BASF customers and refinish end-
users, who rely on color information
that is accurate, comprehensive and
easy to use, have proved that the
ARCGtIC initiative has more than lived
up to its promise. ARCtIC is “real
time” color information.

With its consolidation of color
information, ARCtIC meets a
worldwide need to harmonize global
laboratory requirements. In addition,
ARCtIC provides uniform codes for
all automotive colors worldwide and
enables global management of car
parts from around the world that
are used to develop color standards.
Overall, ARCtIC enhances the ability
of BASF to leverage its considerable
global resources effectively,
and to apply the advantages of
its worldwide know-how to local
market conditions.

As a result, the new system
includes every color category in
the spectrum and is based on the
specifications of paints world-
wide—the same paints used by
OEM’s around the world to provide
the original finish to vehicles from
Bentleys to Buicks. COLOR-MAX3
chips cover all late-model cars
and trucks on the road in North
America and are updated regularly
as auto makers develop and roll out
new colors.

To ensure quick and accurate
color matches, each COLOR-MAX3
chip is sprayed with the same
high-quality BASF paint you use in
your shop. So, as opposed to rival
systems which may rely on printed-
on ink for their color, what you see
is what you get when working with
COLOR-MAXS3 painted chips.

In addition to reducing the
amount of time and money spent
on color-matching, you’ll also be
gaining something: higher levels of
customer satisfaction.

That’s because your customers
will notice that your collision
repair center is not only delivering
undetectable repairs, but doing so
on time, too. These results will
bring the positive “word of mouth”
advertising every shop desires.
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Select Auto Body Goes H20

Select Auto Body, owned since 1990
by Bud and Irene Stock, has converted
their shop to BASF Glasurit 90 Line
waterborne paint. In the same location
for over 28 years, Select Auto Body has
body technicians and painters tenured for
a combined 85 years. Bud is proud of his
staff and values their commitment to quality
collision repairs.

Select Auto Body, a 10,000 square
foot facility located on North 7" Avenue
in Phoenix, has built their reputation of
restoring vehicles back to manufacturer
specifications. With strong insurance and
dealer relationships, Bud is committed to
quality collision repair.

T

The shop is equipped with an
electronic measuring system, two Pro
Spot welders, two downdraft heated
paint booths, four Autorobot racks, and
a Celette dedicated fixture bench. Bud
notes, “There is no excuse not to repair
vehicles correctly. When we deliver a
vehicle to a customer, we try to not only
meet but also exceed their expectations.
That is our goal every day.”

Select Auto Body is excited about their
long-standing partnership with Leading
Edge. “I would not use another product
or vendor. | want a partnership, and that’s
what | have.

-ﬂ‘;’\

“We made the switch for several
reasons,” said Bud. “We felt going green
was doing our part for the environment. It's
environmentally friendly, it sets us apart
from the rest of the shops, the technology
is proven, and we like to be on the front
end rather than the back end of industry
changes. Since most cars are finished in
waterborne from the factory we thought
color matching would be better; we were
right. Color matches are incredible. | can
deliver a car one day earlier than before.
Coverage is so much better. No more than
two coats so far.

“Using BASF's COLOR-MAX3 chip
system is great since the chips are all
printed with BASF waterborne paint. The
COLOR-MAX3 chips are awesome. When
you put the chip next to the car you are
comparing identical products.”

“Leading Edge is already thinking five
years down the road. They understand
our industry better than anyone else. The
marketing and networking capabilities they
bring to the table and the quality of their
employees are a great fit for us. Add in their
Internet site, GarageFly.com, and their help
with shop equipment, and it’'s a no-brainer.
They amaze me every day. | look forward
to working with Leading Edge for many
years to come.”

“Bud and his wife Irene are wonderful
people,” said John Rang of Leading
Edge. “You always know where you stand
and what they are thinking. | have a lot
in common with Bud. | believe in repair
standards, and Bud is a champion for
repair quality. We always have interesting
and stimulating conversations on a variety
of industry topics.”

(Riverview continued)

waterborne shop in the state,” said
Sullivan.“It’s something we mention to all
our customers and insurance companies,
and were working with our business
development manager to further leverage
the environmental benefits of Onyx
HD. The performance of the finishes
has been excellent, even in the heat of an
Arizona summer. The color match and
coverage are great.”

Riverview is also reaping the benefits
of another advantage. The collision
center is part of the Larry H. Miller
Group, which operates eight body shops,
all using BASF paint.

Although Riverview gets a significant
chunk of its business from DRPs, because
it's located in an automall, it gets the
majority of its work from dealer referrals.
For Sullivan, that’s an added reason to
be spraying with a paint like Onyx HD,
which is approved by OEMs like Toyota

and Nissan.

Riverview will also be one of a
handful of collision shops approved to
repair the new Nissan GT-R vehicle.
To repair this vehicle, Nissan requires
the vehicle to be repaired on a Celette
dedicated fixture bench which must
be on site. In addition to the Celette
fixture bench, Riverview has all state-
of-the-art equipment: heated downdraft
spray booths, prep stations, frame racks,
OEM-certified welding equipment, and

electronic measuring.

The new 30,000 square foot
modern facility has a comfortable
customer waiting area and offices for
insurance adjusters.

(
BBB
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Ina Road Auto Collision Dives Into Water

As the desire for eco-friendly
services sweeps across the nation, a
local Tucson entrepreneur is offering
consumers anaffordable and greener
solution to car maintenance.

Leave it to a savvy Tucson native
to develop new ways for consumers
to go “green” with their vehicles.
Local business owner, Javier Avalos,
has converted his business, Ina
Road Auto Collision, into a complete
eco-friendly facility which offers
clients custom paint jobs, auto
collision repair and one-of-a kind
auto detailing. Ina Road Auto
Collision was one of the first shops
in the Tucson area that offered green
options to their customers.

CotLISIONI

is complete with a comfortable
waiting area, work space for
estimators, and state-of-the-art
equipment necessary for repairing
vehicles with precision. Their team
of highly trained professionals
utilize  top-of-the-line  equipment
including a Celette bench, a
downdraft paint booth, two frame
racks, including a high-speed
Brewco Legend frame rack and a
Laser Mate measuring system.

Ina Road Auto Collision joined the
A-1 Automotive/Leading Edge family
in 1996. According to Javier, “All |
have to do is pick up the phone, and
A-1 and their staff are there. | can’t
ask for anything better than that. It's

Despite the current economic
climate, Ina Road Auto Collision
is making it easy for consumers to
go green. Ina Road Auto Collision
offers affordable services that can
meet the needs of any consumer on
a budget.

Ina Road Auto Collision has
provided outstanding service to
the Tucson community for over 20
years. Javier started his first shop
with just 1,300 square feet and
added additional space to best
meet the needs of his customers.
“Customer service comes first. Our
business totally revolves around
the needs of our community. Our
goal is to exceed our customer’s
expectations,” said Javier.

Today, with more than 19,000
square feet, Ina Road Auto Collision

a great partnership, and it works. We
have developed a strong personal
relationship. I've never had a vendor
take such an interest in my business.
As for the BASF product, it speaks for
itself. BASF’s patented technology is
incredible. Who else makes a clear
coat that cures from the top down?

“The COLOR-MAXS3 system is a
money maker; my painters live by it.
The colors match, and the coverage
is outstanding. Going to ONYX HD is
everything I had hoped for. When you
call for technical support, one of the
three technical support specialists
respond immediately. Plus, they
keep us up to date on new products
and procedures.”

According to Javier, “What A-1
and Leading Edge do best is help their

customers by thinking out of the box.
GarageFly.com is amazing. | get new
customers every month, all brought
by their Internet site, GarageFly. How
many vendors ever invested a dime to
help their customers to bring work in
the door? Over the last 14 years, they
have tried a number of interesting
projects. GarageFly is a home run.
Consumers love GarageFly: they read
our reviews on the Internet, then come
to the shop for an estimate. It doesn'’t
get any better than that.”

At Ina Road Auto Collision,
their professionalism and quality
repairs speak for themselves with
excellent CSI ratings and DRP
relationships. “l work with great DRPs
that enable me to produce top quality
repairs,” said Javier.

Ina Road Auto Collision is an
I-CAR Gold certified repair facility
and offers many additional quality
services including customer pick-up
and delivery.

“We pride ourselves
on our work and customer satisfaction.
We do not compromise on the quality
of the repair, ensuring our customer’s
peace of mind. We have adapted
our schedules to meet the needs
of our customers. Some of our staff
arrive as early as four in the morning,”
said Javier.

According to Troy Schooley,
general manager of A-1 Automotive
Refinishes, “Ina Road is successful
is because Javier and his staff make
every customer feel as if they are the
most important customer. They truly
understand customer service.”
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Five Star Collision Center Hops On
The Waterborne Bandwagon

Rene and Angie Jimenez had always
dreamed of owning their own body shop.
In 2003, 5 Star Collision Center became
a reality. Business ownership began like it
does for many others: financial help from
their parents, a small shop and a strong
desire to succeed, with Angie running the
office and Rene running the back end. It
wasn’t easy.

Every year 5 Star Collision Center
has experienced double-digit growth. This
shop operates with a sense of gratitude and
appreciation. Each employee knows their
work is what keeps bringing customers
back as well as bringing in new referral
customers. Repeat business and referrals
are their lifeblood.

Recently 5 Star Collision decided
to use BASF waterborne ONYX HD
products in their paint department.
“The transition has been smooth. A-1
Automotive Refinish Supply did a great
job during the transition,” said Rene.
Eddie, 5 Star’s painter, says he really likes
the product. He adapted very quickly
and is impressed with how well the paint
applies as well as the superb color match.
Rene says it’s a small step in the right
direction. They look forward to making
other changes in the near future to help
the environment.

When you meet Rene and Angie, you
will always be welcomed with a smile and
their positive outlook on life. Through
the growing pains of any small business,
Rene and Angie have always managed
to stay faithful and committed to their
business and team. Angie is a strong believer

in personal growth and development. Her
vision of customer service comes from
extensive background in sales and service.
She strongly believes in developing a
relationship with customers. She has no
problem in letting customers know how
much she appreciates their business.

Angie is excited and appreciates
all the support and training they have
experienced through A-1 Automotive, the
BASF distributor in Tucson. “The most
recent Lip Service class (telephone skills)
came at the perfect time. I appreciate
the effort and planning A-1 and Leading
Edge take in making sure we have the best
instructors available to us,” says Angie.

5 Star Collision Center also
mentioned how A-1 and Leading Edge
have taken the time to find out the
uniqueness of their business. According to
Angie, “We felt we were small and didn’t
know what help we needed or what
questions to ask. We were growing
quickly and felt lost at times; A-1 and
Leading Edge really stepped up to the
challenges to help guide us. It’s been
incredible. The relationship that we have
established is amazing.”

Angie and Rene have also been
playing a key role in contacting other
shops to attend local ASA meetings.
They understand how crucial it is for
their industry to pull together, encourage
one another and share experiences. 5 Star
Collision Center, along with other shops
in town realize how important this is to
the survival of their industry.

“Our business wouldn’t be where
it is today without our faith, excellent
employees and vendor partners,” said
Rene. “At the end of every day, you know
your efforts mean something, you know
you have impacted the people you work
with and the customers you service, as well
as new people you meet. We are proud
of what has been accomplished and look
forward to more,” says Angie.

According to Troy Schooley, A-1
general manager, “Rene and Angie are
the perfect owners to make a waterborne
transition because of their constant quest
to become better at everything the do.
They decided to go ‘all in’ from the
beginning, and because of their work ethic
and desire to make it work, the transition
has been seamless.”

Rene and Angie
want to express
their appreciation
and gratitude to the
following:

To our parents,
Miguel and Rosario Nieto
and Lydia Jimenez:
Thank you for believing in us.

To Carmen, Francisco, Tino,
Eddie and Chris:
You are all awesome.
We feel honored to have you
on our team!

To John, Matt and Frank of
Leading Edge and Troy, Rick,
Ray and Crystal of A-1:
Thank you for all your patience
and support. Thank you for
taking the time to get to know
us and for sharing your advice
and experience.

We are focused on the future!
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NATIONAL AUTO COLLISION CENTERS

RIDES THE WATERBORNE WAVE

National Auto Collision Centers is
proud to announce the opening of their
second location in Tucson. Even with the
recession in full swing, Bill Jones, owner,
knows there are huge opportunities for
collision shops that are committed to
quality repairs and that look forward,
rather than living in the past. It's why Bill
chose to install BASF ONYX waterborne
paint in the new facility.

“We wanted to be one of the first
shops to use waterborne paint in
Tucson,” said Bill. “In the next few
months we will make the switch in our
other shop. We knew that BASF was
the right choice. Their technology is
superior. They are the only paint with
a patented product that features a co-
solvent which allows the pigments to be
reduced with water and lengthens the
shelf life of the paint.”

With more than thirty years in the
automotive field, Bill understands
what it takes to build a successful
business. Bill started as an automotive
technician and has spent the last 19
years in fixed operations management,
successfully increasing sales for three
different companies by an average of
300% to 500%. With a track record

-l

like that, it's obvious that Bill knows
a thing or two about what it takes to
be a success in what is essentially a
customer driven industry.

Bill oversees the day-to-day
operations along with his daughter, Amy,
a highly experienced manager from the
hospitality industry.

National Auto Collision Centers
opened their first Tucson shop, a
13,000 square foot facility, in 2005.
Future plans include at least two more
Tucson locations.

According to Bill, their number
one priority is, and will always be, to
treat the customer with respect and
deliver quality work in a timely and
professional manner.

“The employees of National Auto
Collision Centers are hand-chosen,
have demonstrated an ability to provide
superior customer service, and take
great pride in the quality of their work.
This is very important, especially in the
auto body repair industry where trust
and honesty are not always the image
of repair facilities,” said Bill.

By focusing on the customer,
National Auto Collision Centers will
continue to attract and maintain both
a loyal retail and commercial customer
base. Amenities such as free loaner
vehicles, free pick-up and delivery,
free towing, clean and comfortable
waiting areas with complimentary
refreshments, and knowledgeable and
friendly staff, will immediately put the
customer at ease.

From the initial contact with the
customer, through the repair process
with state-of-the-art equipment, National
Auto Collision Centers will demonstrate
in every phase of the process that
customer satisfaction isn't just a catchy
phrase but a commitment that Bill and
their employees make to each and every
one of their customers.

National Auto Collision Centers’
repair facilities feature heated down-
draft booths, Brewco frame racks, OEM
factory welders, and Celette dedicated
fixture benches, along with all the
specialized tools to repair today’s high-
tech vehicles.

OF
ARIZONA
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where to start,
when your car won't

real people. real experience. real advice.

Imagine your car, broken down on the side of the road. Or envision being rear-ended during
rush hour, causing your car to slam into the car in front of you.

You depend on your car, and you need to find a repair shop you can depend on. As Arizona’s
trusted automotive resource, GarageFly helps ease the anxiety associated with automotive
repair by providing:

* Consumer reviews of the most reputable auto body and repair shops in Arizona

* Automobile repair advice

* Articles about auto maintenance, teen and child safety, recalls, scams, and saving money

J-§ garagefly.com

your trusted automotive resource
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Waterborne - What’s Up?

To say that the green revolution is upon us would be a tremendous understatement.
Whether it is the constant media coverage or the focused advertising of “green” products,
we have certainly turned the tide towards a heightened planet-sensitivity.

As such, the collision industry is one that has seen a persistent growth towards
environmentally friendly products. While much of this stems from governmental
mandates, paint manufacturers have also seen the benefit of using this technology to
appeal to their ever-changing consumers.

So the question must be asked: What acts as the differentiating factor in waterborne
paints today, and if there is such a factor, who stands as the leader behind such products?
In this instance, it seems appropriate to focus our efforts on the waterborne technology

of BASE

Under the manufactured brands of RM-Onyx and Glasurit 90-Line, BASF has
continued to extend their market leadership into the waterborne arena. Like many
waterborne paints, both brands offer the benefits of a lower, environmentally friendly,
VOC content. Similarly, ninety percent of the vehicles produced in North America are
sprayed with waterborne paint, which improves color match during a repair. However,
beyond this, a separation becomes evident.

Currently, all other waterborne paints are latex-based, meaning that we have
seen a stark departure from the solvent base of recent products. With consistency in
mind, BASF has maintained the same technology in their basecoat pigments by using
a co-solvent, which allows the pigments to be reduced with water. This allows BASF
waterborne products a greater degree of freeze-thaw safety, which then lengthens the
shelf life. This also creates the ability to use toners to tint undercoats, as well as creating
the opportunity to catalyze the basecoat for jams and inner-structure painting without
using clear-coat. Moreover, BASF waterborne basecoats have also shown significant
coverage ability, which then translates into a reduction in basecoat usage.

Additionally, BASF’s waterborne system allows a collision shop to maintain their
current product usage outside of the basecoat change. With this convenience, the
collision shop will not have to change their current staple products (clears, hardeners,
reducers, etc.) in order to adapt to the waterborne conversion. As an added benefit, this
will also allow the shop to maintain their current paint department process, doing away
with the need to perform a major shop overhaul.

But what about equipment? While there are equipment needs associated with a
waterborne conversion, BASF’s needed waterborne equipment is minimal. With the
addition of air movement dryers, waterborne approved spray guns, some gun cleaning
products, and a slightly changed reclamation system, much of the equipment is
unnecessary most of the year.

Although it may be true that a waterborne conversion may not be the best decision
for every shop, there are certainly added benefits for those that use this technology to
their advantage. With that being said, it will be tremendously important for each shop
that is considering a transition to waterborne to seek appropriate advice from local
market leaders. A simple call to your local BASF distributor, Leading Edge, may be
the only thing you need to determine if waterborne is a good fit for the goals of your
business. Call Leading Edge Auto Refinishes at (480) 966-8819 or A-1 Automotive
Refinish Supply at (520) 889-6338 with questions.
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Shop owners, you know the score:
Waterborne is here to stay!

Now is the ideal time to turn to Onyx HD.

This basecoat system combines the value and

versatility of BASF’s R-M refinish with proven

BASF waterborne technology. It’s sure to be

a hit with your painters and customers alike.
n | B ASF Look to BASF Onyx HD for a smooth transition

to time-saving, eco-friendly advantages for

The Chemical Company your shop... and an even smoother finish for
every car you spray.

Turn a Base Hit
Info a Home Run.
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