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American Honda

likes the look of VisionPLUS

Collision repair centers that want to
sharpen their competitive edge know that
BASF VisionPLUS® business solutions can
help them get a bigger slice of the pie.
Offering benefits like online efficiency
tools, great training opportunities and
inside tips from business peers, the
program offers many advantages for
BASF winning customers.

The latest news? American Honda recently
launched its Honda and Acura Body Shop
Recognition Program, aimed at bringing
together Honda and Acura owners and

the country’s top collision centers. And

to ensure owners are dealing with the
best in the business, the American Honda
program is only open to U.S. participants
in the industry’s top quality-performance
programs — including BASF VisionPLUS.

What you get:

Providing your customers with a high-
value experience is vital in today’s
economy, and the American Honda
program lets customers know you can do
exactly that. Qualifying shops receive a
handsome plaque that can be displayed
to alert people about their dedication to
high levels of customer care.

This kind of OEM-based recognition is
known to increase customer confidence
and loyalty in collision repair centers, and
that’s what builds repeat business and
effective “word of mouth” referrals.

Another way the program can help boost
your business is by making it easier for

Honda and Acura owners to find your shop
when they need collision work done. That’s
because qualifying shops are added to a
unique, searchable database, accessible
through several points in the American
Honda corporate Web site, that owners can
use to find a “Recognized” collision center.

The program also offers an exceptional
return on your investment: You get all
these advantages while the initiative
itself is free of charge.

What you do:

For BASF bodyshops, the first step is
becoming a VisionPLUS Excellence facility.
In addition, while both independent and
dealership collision centers are eligible,
they must be sponsored by a participating
Honda or Acura dealer that is already in
the automaker’s Collision Select program.

Collision repair centers also must start
using OEConnection’s CollisionLink
software — which is free to bodyshops —
on a minimum of one transaction per week
during the first 30 days in the program

and on an average of one transaction per
week afterward.

What an opportunity!

“It says a lot that a company like American
Honda, known for its own high quality
standards, has accepted VisionPLUS as a
mark of quality for bodyshops that want
to join its Recognition program,” said
Joe Skurka, BASF manager of OEM and
Industry Relations. “The program also
provides collision centers with a chance
to increase awareness among a lot of
potential customers, and that’s an ideal
way to meet some of the challenges of
today’s economy.”

Added Gary Ledoux, assistant national
manager for American Honda’s Parts
Marketing Department, Collision Group,
“We are pleased to partner with BASF to
help bring a higher level of collision repair
service to Honda and Acura owners.”

The Value of VisionPLUS

The team at BASF Refinish knows that
its success depends on the success
of its customers. That’s the thinking
behind the BASF VisionPLUS Business
Solutions. These tools and services
were designed to help collision repair
centers sustain and improve their
business for both today and tomorrow.

Taking advantage of VisionPLUS
resources can help bodyshops:
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For more information on VisionPLUS,

call your BASF representative or visit
www.basfrefinish.com. You can also

see the ad on page 11 of this issue for
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Chip Foose sprays for results, and that includes environmental results. So it’s only
natural that he joins the collision repair industry’s leaders in specifying BASF waterborne
basecoats. Our technology, proven over the last 14 years, delivers the attributes you
expect—precise color, superior durability and increased throughput—while lowering
basecoat VOCs by as much as 90 percent.

Leadership. It’s why Chip’s choice has always been BASF, and why we’re
the only waterborne paint to take him into the future. Call 1-800-825-3000

or visit basfrefinish.com today.

Discover what Chip Foose already knows.
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