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Collision repair centers that want to 
sharpen their competitive edge know that 
BASF VisionPLUS® business solutions can 
help them get a bigger slice of the pie. 
Offering benefits like online efficiency 
tools, great training opportunities and 
inside tips from business peers, the 
program offers many advantages for  
BASF winning customers.  

The latest news? American Honda recently 
launched its Honda and Acura Body Shop 
Recognition Program, aimed at bringing 
together Honda and Acura owners and 
the country’s top collision centers. And 
to ensure owners are dealing with the 
best in the business, the American Honda 
program is only open to U.S. participants 
in the industry’s top quality-performance 
programs — including BASF VisionPLUS. 

What you get: 
Providing your customers with a high-
value experience is vital in today’s 
economy, and the American Honda 
program lets customers know you can do 
exactly that. Qualifying shops receive a 
handsome plaque that can be displayed  
to alert people about their dedication to 
high levels of customer care.  

This kind of OEM-based recognition is 
known to increase customer confidence 
and loyalty in collision repair centers, and 
that’s what builds repeat business and 
effective “word of mouth” referrals.  

Another way the program can help boost 
your business is by making it easier for 

The Value of VisionPLUS  
The team at BASF Refinish knows that 

its success depends on the success 

of its customers. That’s the thinking 

behind the BASF VisionPLUS Business 

Solutions. These tools and services 

were designed to help collision repair 

centers sustain and improve their 

business for both today and tomorrow.  

Taking advantage of VisionPLUS 

resources can help bodyshops:       
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For more information on VisionPLUS,  

call your BASF representative or visit 

www.basfrefinish.com. You can also 

see the ad on page 11 of this issue for 
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American Honda
likes the look of VisionPLUS

Honda and Acura owners to find your shop 
when they need collision work done. That’s 
because qualifying shops are added to a 
unique, searchable database, accessible 
through several points in the American 
Honda corporate Web site, that owners can 
use to find a “Recognized” collision center. 

The program also offers an exceptional 
return on your investment: You get all  
these advantages while the initiative  
itself is free of charge.  

What you do: 
For BASF bodyshops, the first step is 
becoming a VisionPLUS Excellence facility. 
In addition, while both independent and 
dealership collision centers are eligible, 
they must be sponsored by a participating 
Honda or Acura dealer that is already in 
the automaker’s Collision Select program.  

Collision repair centers also must start  
using OEConnection’s CollisionLink 
software — which is free to bodyshops — 
on a minimum of one transaction per week 
during the first 30 days in the program  
and on an average of one transaction per 
week afterward.  

What an opportunity! 
“It says a lot that a company like American 
Honda, known for its own high quality 
standards, has accepted VisionPLUS as a 
mark of quality for bodyshops that want  
to join its Recognition program,” said  
Joe Skurka, BASF manager of OEM and 
Industry Relations. “The program also 
provides collision centers with a chance  
to increase awareness among a lot of 
potential customers, and that’s an ideal  
way to meet some of the challenges of 
today’s economy.”  

Added Gary Ledoux, assistant national 
manager for American Honda’s Parts 
Marketing Department, Collision Group, 
“We are pleased to partner with BASF to 
help bring a higher level of collision repair 
service to Honda and Acura owners.” 

When Sgt. Nicholas Ashby of the California 
National Guard returned from his 
deployment to Iraq, it was with a heavy 
heart. He still carried with him the memory 
of three friends—also Guardsmen—who 
lost their lives in the conflict.  

To honor them, Ashby designed a custom 
Infiniti G35 coupe as a memorial to their 
sacrifice. The Fallen Heroes Car featured 
amazing, air-brushed images created  
with BASF paint and soon became a 
favorite at Guard-sponsored Hot Import 
Nights events.  

As for Ashby, he had found a niche of 
his own as the “Official Guard Tuner,” 
continuing to design cars like his latest 
labor of love: the Black Ops Nissan 350Z.

Every picture tells a story
According to Ashby, the project “was built 
to show that even though National Guard 
soldiers may not stand out in the crowd, 
they have been trained and are standing 
fast to protect their state and country.”  

He selected iconic images from the history 
of the Guard to illustrate this theme and 
asked airbrush artist Cory Saint Clair to 
incorporate them into the design. Saint 
Clair then created two separate murals 
of six images each, with everything 
airbrushed in shades of black, white and 
gray for a “newsreel” look. 

On the driver’s side are pictures 
representing the six major conflicts 
in which the Guard has fought, and 
the passenger side shows six of the 
country’s natural disasters—from 
the San Francisco earthquake of 
1906 to Hurricane Katrina — in which 
the Guard has played a key role in 
protecting U.S. lives.  

“These are incredibly detailed, 
incredibly realistic pictures,” Ashby 
said. “Cory and BASF paint really 
brought my vision to life.”

Real �ber power 
BASF was also a key contributor to the 
rest of the car’s exterior look. Ashby’s 
design called for the entire body of the 
Blacks Ops 350Z to be done in carbon 
fiber, and that meant he needed a paint 
that would be up to the demands of 
covering and protecting the expensive, 
lightweight carbon-fiber pieces 
provided by Seibon. 

“I worked with the team at GP 
Customs, and we decided to put down 
a nice Glasurit® 90-Line matte finish, 
with a custom-formulated Glasurit 
clearcoat that went over everything,” 
Ashby said. “There’s not much room 
for mistakes when you’re working with 
matte colors, especially on carbon fiber, 
but the paint job is really holding up.”  

Style and substance 
As one would expect of a National 
Guardsman, Ashby also wanted to 
make sure the car performed as good 
as it looked—and the result again was 
“mission accomplished.”  

At the heart of the matter is a Nissan 
VQ 4.1-liter high-performance engine, 
specially tuned by Stillen and now 
packing a custom forced-induction 
system from Artisan, that Ashby expects 
to develop 600-700 hp when it’s fully 
sorted out. 

Other hot mods include one-off wheels 
from Asanti, an upgraded BC suspension, 
a Memphis Audio sound system, 
Hankook wheels, and a special Stillen 
body kit.  

Field Support
“I really want to thank all the 
companies—like BASF—that donated 
time and material to this project, and I do 
mean ‘donated.’ Not a single one of them 
took any money for their part in the Black 
Ops car. Both I and the National Guard 
sincerely appreciate their contributions,” 
said Ashby.
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Chip Foose sprays for results, and that includes environmental results. So it’s only  
natural that he joins the collision repair industry’s leaders in specifying BASF waterborne 
basecoats. Our technology, proven over the last 14 years, delivers the attributes you  
expect—precise color, superior durability and increased throughput—while lowering 
basecoat VOCs by as much as 90 percent.

Leadership. It’s why Chip’s choice has always been BASF, and why we’re  
the only waterborne paint to take him into the future. Call 1-800-825-3000  

or visit basfrefinish.com today.

Discover what Chip Foose already knows.
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